LEGRAND'S CSR ISSUES SCORES (/10) OBTAINED BY CROSS-REFERENCING STAKEHOLDERS EXPECTATIONS WITH THE INFLUENCE ON LEGRAND'S ACTIVITIES

IMPACT

RESPECT FOR HUMAN RIGHTS 89 TH E CSR |SSU Es
THAT MATTER

This survey cross-references the expectations
of Legrand’s stakeholders* with the influence

CLIMATE CHANGE 8,9  of CSRissues on the Group’s economic activity.

CUSTOMER EXPERIENCE 89

It aims to identify the various issues that have

ENERGY EFFICIENCY o suvoncs 89 ACE LI TS e b I E

and its ability to create value.

HEALTH AND SAFETY 8,8

ENVIRONMENTAL IMPACT or propucts AND SOLUTIONS 8,6

CIRCULAR ECONOMY PRINCIPLES (@) 85

RESPONSIBLE GOVERNANCE (M) 85

EQUAL OPPORTUNITY, oiversity AND INCLUSION @ 84
EMPLOYEES' SKILLS AND EMPLOYABILITY (1) 8]

PERSONAL DATA PROTECTION (€) 8]
SUSTAINABLE PURCHASING 79
WELL-BEING AT WORK 78

*Survey conducted in 2023 among 4,573 respondents including:
DECENT LIVING WAGE @ 16 employees, customers/users, suppliers/subcontractors, investors, banks,

NGOs, associations, students, communities, and territories...
AIR QUALITY (2) 76
I CRUCIAL ISSUES I MAJOR ISSUES
Issues that are inextricably linked Issues that are key to Legrand
SOCIAL PROTECTION @ 7’5 to the development of Legrand's creating short, medium

business model and long-term value
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