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2009 Nine-month Results

Change in net sales Resilient adjusted EBIT margin
in €m as % ofsales

oM 08 9M09 oM 08 9M 09

Incl. non-recurrent items. Excl. non-recurrent itens.

465
: ‘||||

9M 08 o9M 09

1

3,185 |

2,674 - 17.8% 18.4% i

| 16.3% 17.9%

oM 08 9M 09 | 9M 08 9M 09 9M 08 9M 09
i Incl. restructuring charges Excl. restructuring charges

Healthy free cash-flow generation | Net profit
in €m : in €m

| 293 3170
5 199 2501

1. Exduding non-recurrentitems: restructuring, exchange-rate gains/losses and impairment of goodwill 9M 2009 Results 3




Change in Net Sales

Rest of Europe: €526m
m -23.0% LFL®

Group total €2 674m in 9M 2009 - Western and Eastern Europe declining at
m -16.1% reported the same pace
m -15.7% LFL® - Less unfavourable basis of comparison for
some countries offset by deterioration in
France: €682m others

m -9.8% LFL®

- Resilience of Celiane range
- Voice-Data-Image systems on the rise aoF
- Deterioration in non-residential market

Rest of the World: €632m

m -8.3%LFL®
- China and India back to growth in Q3 09
- Encouraging signs in Latin America

B\ ltaly: €438m

USA & Canada: €396m m -22.2% LFL®

m-17.4% LFL® - Attenuation of unusual seasonal trends in

: . / distributors’ inventory build-up
- Deterioration in commercial market
it , ) 0
- Residential still in decline but improvement for pistributors” sell-out dowgugt 13%

leading indicators : “
y
}

-
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Current Market Conditions Still Mixed (1/3):
Leading indicators bottoming out in residential markets

m Building permits

000’s of units 2000

1600

1200

T

March 07 June 07 Sept 07 Dec 07 March 08 June 08 Sept 08 Dec 08 March 09 June 0¢ Sept 0¢

- France © - us®

m Sales of existing homes

' Q109 1 Q209) 1 Q309
(3)
U.S “T% -3% +6%
(4)
France -25% “12% +14%

1. Source: French government statistics, annual rate of authorization

2. Source: U.S Census; seasonally adjusted annual rate of authorization

3. Source: National Association of Realtors; seasonally adjusted annual rate

4. Source: Based on transactions registered by Century 21, a network of French real estate agencies
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Current Market Conditions Still Mixed (2/3):
Indicators in non-residential sector still weak

m US: ABIY below 50 for more than a year

m France: downward trend for building permits

70 000

25(DO' T T T T I T T I T T T T

March 07 June 07 Sept07 Dec 07 March 08 June 08 Sept08 Dec 08 March09 June 09 Sept 09

Annual rate of square meters authorized (source: French govemment statistics)

1. ABI: Architecture Billings Index
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1.

Current Market Conditions Still Mixed (3/3):
Legrand sales improving in emerging markets

Sales in China + India back to growth in Q3 09

Encouraging signs spread to Latin America

______________________________________________________________________________

Consecutive quarterly improvements in LFL® sales change
for China, India & Latin America

+5 pts

Q4 08 Q109 Q209 Q309
Like-for-like: at constant scope of consolidation and exchange rates
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Full and Continuous Adaptation to Sales Trend (1/2)

Quarterly LFL®) change in net sales and decisions taken

8.2%

LFL sales change

i March 7, 2008:
E Launch !
, of contingency plan :

_________________________

i September 3, 2008:
. Move from contingency

-15.7%

1 plan to restructuring
mode for 2008 and 2009

i 9 months 2009: gradual move from i
i plan A to plan B and C |
! on a country-by-country basis !

1. Like-for-like: at constant scope of consolidation and exchange rates 9M 2009 Resuts 8



Full and Continuous Adaptation to Sales Trend (2/2)

-0.1%

2008 Q109 H109 9MO09

LFL® change in sales |

_______________________________

0.5%

LFL® change in production and SG&A

expense (excluding R&D) 13.8%

-17.4%  -17.5%

2008 Q109 H109 9MO09
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Adapting Costs Across the Board"™

Local subsidiary Corporate functions
USA & Canada (example) Holding company
m Sales: -17% m Finance, HR, etc.: -18%
m Productionexp.: -21% m Sales support: -16%
. 170
m Selling exp.: -17% = T -20%
m General & Admin exp.: -18%

Across the group
Advertising: - 35%

Travel EXP. (for France & ltaly). - 58%
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Upward Revision of our 2009 Target

________________________________________

Full & continuous |
adaptation | Maintainable ad;.
| operating margin

e ¥ close t0 17%
i_____-------————————————----------""'1: In 2009

Usual seas.on.al effect vs 17.7% in 2008
on margin in Q4
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Healthy Free Cash-flow

m Effective management of margin

s WCR™ :
WCR® fully under control
One-time benefit of forward WCR® management

m CAPEX® strictly controlled

In € millions 9M 2008 O9M 2009

Cash-Flow from Operations® 469.8 350.0
As % of Sales 14.7% 13.1%

Change in Working Capital Requirement (103.6) 175.7

Net Cash Provided by Operating Activities 366.2 525.7
As % of Sales 11.5% 19.7%

Capital Expenditures (including capitalized R&D) (107.4) (82_4)

75 21.8
Free Cash-flow 465.1

As % of Sales 17.4%

Net Proceeds from Sales of Fixed Assets

1. WCR: Working Capital Requirement; CAPEX: Capital expenditures net of proceeds of sales of fixed assets

2. Cash flow from operations is defined as the sum of net cash provided by operating activiies and change in working capital
requirement
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Increased Financing Resources to Fuel Growth (1/2)

Net debt reduction

2 053

9M 08 9M 09

v

Comfortable financial headroom

for targeted bolt-on acquisitions

* In emerging countries

e On promising market segments
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Increased Financing Resources to Fuel Growth (2/2)

Cash outlays on R&D
CAPEX for new products
as % of sales

S%

4% 4%
m +23% usomos
= 60% of Total 9M 09

CAPEX

2007 2008 9M 09

Numerous product launches in 2009, and more to come
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Agenda & Contacts

m February 11, 2010: m Investor Relations: Frank Maccary
2009 full-year results tel: +33 (0)1 49 72 53 53
fax: +33 (0)1 43 60 54 92
m May 6, 2010:
2010 first quarter results m Press Relations: Vilizara Lazarova
tel: +33 (0)1 57 32 86 46
m May 27, 2010: fax: +33 (0)1 57 32 85 84

Annual General Meeting of
Shareholders
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Change in Net Sales

Breakdown of change in 2009 nine-month net sales (€ millions)

-74 -
-125 511
-169
/5 59 .
Europe  USA-  Restof A A -16.1%
Canada World Total
\— 5%
~
3,185
-15.7%
Like-for-like® change
09% +0.5%
Fx  Scope of
consolidation
9M 2008 9M 2009
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2009 Nine Months — Net Sales by Destination @)

Nine Months Nine Months Total Scope of Like-for-Like

2008 2009 Change Consolidation Change Currency Effect

France 761.1 682.2 -10.4% -0.79%2 -9.8% 0.0%

ltaly 563.9 438.5 -22.2% 0.0% -22.2% 0.0%

Rest of Europe 727.5 525.8 -27.7% 1.1% -23.0% -7.1%

USA/Canada 426.6 395.6 -7.3% 0.7% -17.4% 11.4%

Rest of the World 706.2 631.8 -10.5% 1.3% -8.3% -3.7%

Total 3,185.3 2,673.9 -16.1% 0.5% -15.7% -0.9%

1. Market where sales are recorded
2. Due to the sale of a non-core business of ICM Group 9M 2009 Resuts 18




2009 Third Quarter — Net Sales by Destination (1)

Total Scope of Like-for-Like
Change Consolidation Change

Q3 2008 Q3 2009

Currency Effect

France 228.0 -9.6%

Italy 148.6 129.8 -12.7% 0.19%° -12.6% 0.0%

Rest of Europe 244.8 170.6 -30.3% 0.4% -24.8% -71.7%

USA/Canada 152.2 136.5 -10.3% 0.4% -15.5% 5.7%

Rest of the World 245.7 218.7 -11.0% 0.6% -5.4% -6.5%

Total 1,019.3 861.8 -15.5% 0.3% -13.6% -2.5%

1. Market where sales are recorded
2. Due to accounting redassification

9M 2009 Results 19




2009 Nine Months — Net Sales by Origin ()

Nine Months Nine Months Total Scope of Like-for-Like

2008 2009 Change Consolidation Change Currency Effect

France 872.1 757.9 -13.1% -1.80%) e -11.5% 0.0%
ltaly 598.0 471.7 -21.1% 0.0% -21.1% 0.0%
Rest of Europe 682.4 495.6 -27.4% 2.1% -23.0% -7.6%
USA/Canada 433.6 400.3 -1.7% 0.3% -17.5% 11.5%
Rest of the World 599.2 548.4 -8.5% 2.5% -6.8% -4.2%
Total 3,185.3 2,673.9 -16.1% 0.5% -15.7% -0.9%

1. Zone of origin of the product sold

2. Due to the sale of a non-core business of ICM Group
3. Due to accounting redassification
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2009 Third Quarter — Net Sales by Origin (Y

Total Scope of Like-for-Like
Change Consolidation Change

Q3 2008 Q3 2009

Currency Effect

France 264.9 232.8 -12.1% -1.39%42 -10.9% 0.0%

Italy 158.9 139.2 -12.4% 0.19%° -12.3% 0.0%

Rest of Europe 231.3 163.2 -29.4% 1.7% -24.4% -8.2%

USA/Canada 155.1 138.2 -10.9% 0.2% -15.6% 5.8%

Rest of the World 209.1 188.4 -9.9% 1.4% -4.1% -7.3%

Total 1,019.3 861.8 -15.5% 0.3% -13.6% -2.5%

1. Zone of origin of the product sold
2. Due to accounting redassification 9M 2009 Results 21




2009 Nine-Month P&L

In € millions 9M 2008 oM 2009 % change

Net Sales 3,185.3 2,673.9 -16.1%
Gross Profit 1,637.2 1,393.4 -14.9%
As % of Sales 51.4% 52.1%

Maintainablé” Adjusted® Operating Income 584.7 478.3 -18.2%
As % of Sales 18.4% 17.9%
Restructuring charges (17.4) (43.4)

Adjusted? Operating Income 567.3 434.9 -23.3%
As % of Sales 17.8% 16.3%

Accounting entiies related to the acquisition of Legrand France (37.7) (28.8)
Impairment of goodwill 0.0 (16.2)
Operating Income 529.6 389.9 -26.4%

As % of Sales 16.6% 14.6%
Net Financial Expense (88.7) (72.7)
Exchange Gains & Losses (18.2) (8.6)

Income Tax Expense (128.8) (108.3)
Net Profit 293.9 200.3 -31.8%
Net Profit Excluding Minorities 292.5 199.2 -31.9%

Add non-recurrent items (after tax):
Restructuring expense 12.1 28.9
Impairment of goodwill 0.0 16.2
Exchange-rate gains/losses 127 5.8
Net Profit excluding Minorities before Non-

Scurrent ltem 317.3 250.1 -21.2%
1. Excluding restructuiing charges
2. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002 and impairment 9M 2009 Resuks 22
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2009 39 Quarter P&L

In € millions Q3 2008 Q3 2009 % change
Net Sales 1,019.3 861.8 -15.5%
Gross Profit 519.4 453.8 -12.6%

As % of Sales 51.0% 52.7%
Maintainablé&” Adjusted® Operating Income 180.6 171.7 -4.9%

As % of Sales 17.7% 19.9%

Restructuring charges (2.0) (14.0)
Adjusted® Operating Income 178.6 YN -11.7%

As % of Sales 175% 18.3%

Accounting entries related to the acquisition of Legrand France (12.6) (9.5)
Impairment of goodwill 0.0 (0.3)
Operating Income 166.0 147 .9 -10.9%

As % of Sales 16.3% 17.2%

Net Finandial Expense (31.6) (20.5) -35.1%
Exchange Gains & Losses (50.7) 4.3
Income Tax Expense (23.8) (39.9)
Net Profit 59.9 91.8 53.3%
Net Profit excluding Minorities 59.4 91.3 53.7%
Net Profit excluding Minorities before Non- 96.0 99.0 310

recurrent ltems

1. Excluding restructuiing charges

2. Figures restated for accounting entries with no cash impact relating to the acquisition of Legrand France in 2002 and impairment
of goodwill
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Scope of Consolidation

Q1 H1 oM FY

PW Industries 2 months 5 months 8 months 11 months
Estap 3 months 6 months 9 months
HDL 3 months 6 months 9 months
Electrak 3 months 6 months 9 months

Q1 H1 oM FY
PW Industries 3 months 6 months 9 months 12 months
Estap 3 months 6 months 9 months 12 months
HDL 3 months 6 months 9 months 12 months
Electrak 3 months 6 months 9 months 12 months
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Reconciliation of Cash-Flow From Operations
with Net Profit

In € millions 9M 2008 oM 2009

Net Profit 200.3

Depreciation & amortization 1545 161.6

Change in other non-current assets and liabilities and deferred tax (7.1 (6,3)

Exchange (gains)/losses net 23.6 (1.8)

(Gains)/losses on fixed asset disposals and sales of securities 1.3 (4,2)

Other adjustments 3.6 0.4

Cash-Flow from Operations 469.8 350.0

9M 2009 Results
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DISCLAIMER — PRESENTATION TO ANALYSTS
AND INVESTORS

Thisdocument has been prepared by Legrand S.A. (“Legrand”) solely for use at its meeting with analysts held on November 5,
2009. This document must be treated confidentially by attendees at such presentation and may not be reproduced or redistributed
to any other person. No representation or warranty, express or implied, is made asto, and no reliance should be placed on, the
faimess, accuracy, completeness or correctness of the information or opinions contained herein and Legrand expressly disclaims
any liability relating thereto. Legrand is under no obligation to keep current the information contained in this presentation and any
opinions expressed in this representation are subject to change without notice.

This presentation indludes only summary information and must be read in conjunction with Legrand’s document de référence,
which may be obtained from the AMF’s website (www.amf-france.org) and from Legrand’s website (www.legrandelectric.com).
Analysts’ attention is drawn to the risk factors described in Chapter 3 of the document de référence.

Legrand securities have not been and will not be registered under the US Secuiities Act of 1933, as amended (the “Securities
Act”), and may not be offered or sold in the United States except pursuant to an exemption from, or in a transaction not subject to,
the registration requirements of the Securities Act.

This presentation contains information about Legrand’s markets and its competitive position therein. Legrand is not aware of any
authoritative industry or market reports that cover or address its market. Legrand assembles information on its markets through its
subsidiaries, which in turn compile information on its local markets annually from formal and informal contacts with industry
professionals, electrical products distributors, building statistics and macroeconomic data. Legrand estimates its position in its
markets based on market data referred to above and on its actual sales in the relevant market for the same period.

This document may include forward-looking statements. These forward-looking statements relate to Legrand’s future prospects,
developments and business strategies and are based on analyses of forecasts of future results and estimates of amounts not yet
determinable. By their nature, forward-looking statements involve risks and uncertainties. Legrand cautions you that forward-
looking statements are not guarantees of future performance and thatits actual financial condition, actual results of operations
and cash flows and the development of the industry in which we operate may differ materially from those made in or suggested by
the forward-ooking statements contained in this document. In addition, even if Legrand’s financial condition, results of operations
and cash flows and the development of the industry in which it operates are consistent with the forward-looking statements
contained in this document, those results or developments may not be indicative of results ordevelopmentsin future periods.
Legrand does not undertake any obligation to review or confirm analysts’ expectations or estimates or to release publicly any
revisions to any forward-looking statements to reflect events that occur or circumstances that arise after the date of this document.
In addition, the occurrence of certain of the risks described in Chapter 3 of the document de référence may have an impact on
these forward-looking statements.

By attending this presentation and/or accepting this document you agree to be bound by the foregoing limitations.
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